Cincinnati Center City Development Corporation (3CDC)

Title: Sponsorship Manager Date Position Posted: July 22, 2008
Reports to:  President & CEO Deadline for resumes: August 22, 2008

Over the last three years, 3CDC, through The Cincinnati Equity Fund (CEF) and Cincinnati New
Markets Fund (CNMF), has made over $110 million in “placed based” investments within the
Fountain Square District and the Gateway Quarter in Over-the-Rhine (OTR). These investments
have served as a catalyst for additional private investment by attracting new retail, restaurants,
entertainment venues and homeowners.

While the redevelopment of Fountain Square and OTR have reenergized the core of Cincinnati,
the long term success of the effort will be dependent on effective and sustainable management
and programming. The Fountain Square Management Group (FSMG), a wholly-owned
subsidiary of 3CDC, has effectively implemented a management and programming plan for
Fountain Square. The Gateway Quarter retail district, although in its infancy, is being
aggressively promoted and marketed. For both areas to effectively sustain these activities, it is
critical that 3CDC develop strategic partnerships with private corporations, philanthropic
institutions and government agencies and departments. Fountain Square has already established
a strong foundation of partners including P&G, PNC Bank, Macy’s, Coca Cola, Fifth Third
Bank, US Bank, etc.

In an effort to broaden the number and increase the level of sponsors, 3CDC is creating a
Sponsorship Manager position.

The Sponsorship Manager responsibilities will include, but not be limited to the following:

= Work with the Management Team, Developers and Stakeholders to identify events,
programs, and architectural elements that are viable sponsorship opportunities.

= Identify corporate, philanthropic and government sponsors that are potential candidates to
Serve as Sponsors.

= Develop sponsorship programs that enable sponsors to maximize exposure, revenue,
goodwill and community benefit.

= Prepare sponsorship marketing proposals which specifically identify the event, program,
and architectural elements as well as methods to maximize exposure, revenue, goodwill
and community benefit.

= Present sponsorship proposals to specific candidates.

= Develop detailed and specific sponsorship agreements with each committed sponsor.

= Coordinate with the various affected parties to ensure all provisions of the agreement are
effectively implemented throughout the term of the agreement.

= Develop and provide timely feedback/summary to each sponsor at the conclusion of each
event, etc.



Candidates’ skills should include, but are not limited to:

= Three (3) years of promotion and marketing experience.

= Solid time management skills; ability to handle multiple projects, meet deadlines, and
function independently and efficiently in a fast paced environment.

= Strong attention to detail.

= Problem solver with ability to recognize issues and deal with them directly.

= Personable, positive, and enthusiastic attitude with capability to deal effectively with
people (both internal and external). Ability to communicate clearly, verbally and written.

= Excellent organizational skills & work habits.

= Sense of initiative with desire to become truly involved in the business and downtown
community.

= Flexible with ability to work in a team setting supporting several people.

= Proficient in computer applications such as Microsoft Word, Excel, PowerPoint and
Outlook as well as general office procedures and equipment.

Compensation will be competitive.

3CDC is an Equal Opportunity Employer.

Please send resumes electronically to sponsorshipmanager @3cdc.org




